
 
 

 
  

 
 

 
  

 

 

  

 

 

  

 

  

 

Influencing Beauty 
Bold(h)er, Brought to You by BMO for Women 

Candace Marino: 
For the longest time, I was never proud to say I was an aesthetician. I was almost 
embarrassed by it, to be honest. I was like, "I don't have a college degree. I do skin, it's not 
anything remarkable." And now, because of the way society is, people have a lot of respect 
for what I do. 

Lisa Bragg: 
Candace Marino, better known in Hollywood as the LA Facialist, is a medical aesthetician and 
social media influencer. Working in an industry with so many new trends, noise, and 
pseudo-science, Candace knows, when it comes to caring for your skin, being more than just 
skin deep is essential. Hi, I'm Lisa Bragg. And this is Bold(h)er, stories of and for women who 
stand out, brought to you by BMO for Women. So Candace, tell us how you got interested in 
skincare. 

Candace Marino: 
Yeah. I grew up loving skincare. My mother was scouted to be in a Dove soap commercial 
because she had gorgeous skin. She was leaving a grocery store in Topanga Canyon, and 
somebody found her, or they discovered her, and they were like, "You are the perfect face for 
the Dove soap." So I think knowing that always just made me have so much interest in 
wanting to have beautiful, healthy skin. And growing up, my idea of playing was making 
masks and scrubs and doing facials. So I really took interest in it at a young age, and the rest 
is history. 

Lisa Bragg: 
So how did your friends react when you were trying to always do facials and scrubs on 
them? 

Candace Marino: 
Oh my gosh, they loved it. And I was the one that was popping everyone's zits, as 
adolescents, that was my jam. So yeah, everybody loved it. And it's funny now, so many of 
my friends from middle school reach out and they were like, "I remember you forcing me to 
put my head over a boiling pot of water so that you could extract me." So yeah. I mean, that 
was my idea of having fun, and I think my friends enjoyed it, for sure. 

Lisa Bragg: 
So that's paid off, because you made your way to Beverly Hills. How did that happen? 

Candace Marino: 
Yeah. Well, my family moved to Southern California when I was a teenager, so I was 
fortunate enough to grow up on both coasts. I'm originally from New York and was raised in 
Connecticut. So I think being out here, as a teenager, I always wanted to come to LA. It 



 

 

 

 

 
 

 

 
 

 

 

 

 

 

  

 

seemed kind of like the place to be for what I do. So I had moved here at 18 and then 
decided it wasn't really for me yet. So I moved around a lot. But when I really decided to get 
serious about my career, I came back to LA and said, "This is where I'm going to do it." And 
I've been here, now, for the last five years. So this is actually the longest I've ever lived in 
one place, and I'm not ready to leave yet, which is a good thing. 

Lisa Bragg: 
And it's really at one of the places where beauty is at the forefront at all times, isn't it? 

Candace Marino: 
Yeah, absolutely. And it's always changing, there's always something to learn. And people, I 
mean, the demographic here, they want to do treatments. So I feel like it's a place where 
you can continuously thrive in this industry. 

Lisa Bragg: 
Well, tell me a little bit about your clients, who are they? 

Candace Marino: 
I see a ton of different people and they're all so interesting. I have a lot of people, behind 
the scenes, like directors and makeup artists and stylists. And then I have the people that 
are in the movies and recording and all of that. So it keeps things fresh and exciting, for 
sure. 

Lisa Bragg: 
So you see behind, behind the scenes then? 

Candace Marino: 
Absolutely. I have people coming in, they're like, "Oh my gosh, I have a red carpet, can I 
come in? I have a zit." So I get all the little emergencies that we have, so to speak, here in 
Beverly Hills. With all the events that we have going on, people need to look their best at all 
times. So I get people at all hours, I have house calls sometimes where people are like, "I 
really need you, my skin is dull." 

Lisa Bragg: 
That's an emergency? "My skin is dull?" 

Candace Marino: 
I mean, in LA that's an emergency. 

Lisa Bragg: 
I love it. I love it. And I love that you get called to pop a zit for somebody. 

Candace Marino: 
You know what? That's my favourite part of my job. 

Lisa Bragg: 
Really? 



 

 

 
 

 

 
 

 

 
 

 

 

Candace Marino: 
Mm-hmm (affirmative). I mean, it's weird. But I always joke, aestheticians are a rare, weird 
breed, we love it. We really love it. And I just think it's more than just the actual popping, 
but it's knowing that you're helping somebody and you're giving their skin what it needs. I 
don't know, there's a whole process with it. But I definitely think if you ask any aesthetician 
what their favourite part of the job is, it's extracting people. It's just really gratifying. 

Lisa Bragg: 
It's also a major thing when you're facing a big event, we might not all be heading to the 
red carpet, but we might have a big event. And when something erupts on your skin like 
that, it can take away some confidence there. 

Candace Marino: 
Oh, for sure. For anybody that ever has a skin emergency, like a big pimple that shows up 
before a wedding or whatever, the best thing to do is go to a dermatologist and get a 
cortisone shot. It takes down the inflammation, pretty much, immediately. Within a few 
hours, for sure, you'll see a difference. So that's a little pro tip for anybody that might need 
that in the future. 

Lisa Bragg: 
While we're talking top tips, many of our listeners may be yearning to get some treatments 
done. But with COVID restrictions or, simply, they don't want to go right now, any 
suggestions on things we can do at home, ourselves? 

Candace Marino: 
Yeah, absolutely. I mean, in my opinion, the best part of a facial is the massage. So we can 
do facial massage at home. So I always tell people, "Work on clean skin." So you always 
want to wash your hands first, and then wash your skin. Thoroughly cleanse it, so removing 
all makeup and then giving it a good, deep clean. So starting there, and then maybe doing 
an exfoliation. So enzymatic exfoliation is amazing. Enzymes, I always refer to them as little 
Pac-Men, they just digest surface cells. So doing a peel, or maybe a gentle scrub, is always a 
good idea, because you want to get rid of the dead skin. And then after that, go in with a 
massage. There's plenty of tools out in the market, but I'm a big fan of just using the hands 
as your massage medium, you can really get in and sculpt, and you can feel the areas of 
tension when you use your hands. 

So for instance, your jaw muscles, I'm actually doing it right now. When you clench your 
teeth together and you feel that little pop of the muscle, that area gets so tense for so many 
people. So I always encourage people to massage that area, and you can kind of sculpt your 
jawline and cheeks. And then after a massage, it's always nice to leave a mask on for a little 
while. And there's plenty of masks that you can leave on, you don't even have to rinse them 
off, which is nice. So I always tell people, "Get in the bathroom, treat yourself." Even get in 
the bathtub. Sometimes I'll massage my face in the bathtub and then throw a mask on and 
just soak for a little while. 



 

 

 

 

 
 

 

  

 

 

 
   

 

 
 

 

Lisa Bragg: 
I'm massaging my jaw right now. I can totally feel it. 

Candace Marino: 
It feels good right? 

Lisa Bragg: 
It totally feels great. It feels great. So everyone should do that at home right now, start 
massaging your jaw, especially if it's going to make us look better. 

Candace Marino: 
For sure. 

Lisa Bragg: 
Now, you are a walking billboard for great skin. Tell us about how you keep your skin so 
amazing. 

Candace Marino: 
Well, to be honest with you, I haven't been doing much because I like to get treatments, I 
really love to go in and get facials, and microneedling, and all of those types of things, and I 
haven't been able to. So, if I'm being perfectly honest, I haven't been really up to par as of 
late. But I do have a really good skincare routine that I use, I'm always using what my skin 
needs at the time of cleansing my skin and putting on my products. So I'm keeping up with 
my exfoliation, doing really gentle peels for at home, always using my retinol, always using 
my eye cream. So I'm really just maintaining, with my products, but I cannot wait to go in 
and get a microneedling treatment done, I'm desperately in need of it. 

Lisa Bragg: 
For people who don't know what microneedling is, what's that? 

Candace Marino: 
So microneedling is, basically we're using tiny needles and we're puncturing the skin. And 
what it does is, it creates a channel for infusion so we can use your PRP, which is the plasma 
that we remove from your blood. So we take your blood, we spin it, and then we infuse it 
with the microneedling. And what that does is, it signals collagen production, which we all 
need. No matter what age we are, we want collagen production, lifelong, because it slows 
down as we age. But there's also other things you can microneedle into the skin. A lot of 
people just do hyaluronic acid for hydration, or you can do growth factors. But microneedling 
is amazing for all skin types, whether you're dealing with acne, scars, or whether you're 
worried about fine lines and wrinkles, or even pigmentation. 

So really, anybody is a candidate for it, and if you've had one treatment, you know what an 
amazing treatment it is. Because after your skin heals, it's a couple of days of redness, 
nothing major, and your skin is absolutely glowing and tight and plump. So I'm a big fan of 
those. And I'm at the point where I'm like, "Maybe I'll just do it myself." 



 
 

 

 

 

 

 

 
  

 
 

 

Lisa Bragg: 
Well, you certainly have your qualifications for it. How frequently would someone do this 
kind of treatment? Does it depend on the results you want to see? 

Candace Marino: 
Yeah. I mean, if somebody's working on something like acne scars, obviously they're going 
to need more treatments. It's something that, some people do it just a few times a year, 
and then there's other people that are doing it more frequently as a regular treatment. So it 
definitely does depend on your skin type, condition, and what your goals are. But there's 
really no need to worry about overdoing it with this, as long as the practitioner isn't going at 
a super deep level, you're fine. 

Lisa Bragg: 
Now, you started your business a year ago. Is that right? 

Candace Marino: 
Mm-hmm (affirmative). Yeah. I'm a young company. It's just been one year actually, this 
week. Yeah. 

Lisa Bragg: 
Congratulations. Yay. 

Candace Marino: 
Thank you. 

Lisa Bragg: 
You told me in one of our earlier calls that your clients, before, were really wanting you to go 
out on your own. They, you said, "We wanted to see you, do you." Tell me about that. 

Candace Marino: 
Yeah, that was awesome. I've been an aesthetician for almost 15 years now, and I've worked 
in so many different places. From wellness centres to spas, to medical facilities, 
dermatology, plastic surgeons, and I've always had a loyal clientele. And because I'm kind of 
a free spirit, I just didn't think that I had it in me to have my own business. And I just got fed 
up working for someone else, I got tired of building someone else's brand. And I just 
decided one day, I was like, "I don't want to do this anymore. I don't want to work for 
someone." 
And so I quit, and I literally opened my business a week later, and all of my clients were 
like, "It's about time. We all knew that you could do this." So it was such a good feeling, to 
know that I had all of these people behind me, that were cheering me on, that were there 
to support me. And I'm so happy I did it, I'm so happy that I left the life of being an 
employee a year ago. It's been really rewarding. So I'm happy. It's just better, overall, for me 
as a professional, and then just my personal life. 



  
 

  
 

 

 

 

   

 

 

 
 

 
 
 

 

Lisa Bragg: 
Did you have any hesitations though? When I've talked to other entrepreneurs about this, 
about leaving a job, a secure job, especially when you're already highly valued within those 
jobs, and you go out on your own, were you nervous at all? 

Candace Marino: 
You know what? I'm the type of person that makes really crazy decisions, I'll just one day 
decide something. I've done that so many times, I'll be like, "Oh, I'm moving to Costa Rica," 
and I just do. I didn't really think twice about it. I think I made the decision, I turned in my 
resignation letter. And probably after that is when I kind of got scared for a second, and then 
I was like, "You know what? You are on the right path, you believe in yourself, I know that 
the things that I want to happen are going to happen." So I did have that moment of, like, 
"Oh my gosh, what did I just do?" But then I snapped myself out of it. I'm like, "You got this, 
you can do this." 

Lisa Bragg: 
I love that. You've got this, you've got this. You are an influencer now, in the beauty space. 
Tell us how you got to that level for your own brand. 

Candace Marino: 
I think being on Instagram, I've been on for about five years now, and it's been a slow 
progression, I think a lot of people think that it's an overnight thing, it's really not. I always 
say it's a marathon, not a sprint. So it's been years of me putting out content. But I think 
that people see my authenticity, and they see me as somebody that is just going to give 
them a straight answer. And so, I've gained the trust of a lot of people. And then magazines 
and editors, and people, kind of caught wind, and now people interview me all the time. I 
do, probably, five interviews a week for different publications. So I think having that 
publicity makes people have the trust in me. If W magazine is co-signing me, I think people 
are like, "Oh, okay. Maybe we should listen." 

Lisa Bragg: 
Yeah. So you've really worked on your professional reputation, to get to that, if you're 
getting the social proof of all these magazines interviewing you, that's amazing. 

Candace Marino: 
Yeah. It's been really exciting. And again, it's really only been in the last year. So it's just kind 
of crazy how you can go... I mean, I was, like I said, an aesthetician for 15 years and just 
going through the motions and doing good work and having a good clientele, but never 
getting the recognition. And it was literally once I decided that I was just going to do my 
own thing, that everything kind of fell into place. And all the things that I was thinking 
about, and all of the things that I wanted, just started happening, without me really even 
having to try. 



 
 

 

 

 

 
   

 
 

  

 

 

 
  

  

 

 

 

Lisa Bragg: 
Isn't it interesting though, we live in this era of, we have celebrities, the typical people that 
you've always looked at, so TV stars and movie stars and musicians. And now we also have 
celebrity or highly influencer-style aestheticians, or different people. Isn't that really 
interesting, the era we live in? 

Candace Marino: 
It is. I mean, people, I'm not saying I'm famous or anything -

Lisa Bragg: 
Sure you are! 

Candace Marino: 
It's just interesting that people pick such an interest in people that have, just normal, 
everyday skills. For the longest time, I was never proud to say I was an aesthetician. I was 
almost embarrassed by it, to be honest. I was like, "I don't have a college degree. I do skin, 
it's not anything remarkable." And now, because of the way society is, people have a lot of 
respect for what I do. And it's interesting to me, because I went for so many years, I love my 
job, but I didn't think that there was anything remarkable about it. And now, all of a sudden, 
I have people that really want to know about what I do and how I do it. And it's a nice shift, 
honestly, and I think that there's respect to be given to anybody, in any career, everybody 
deserves respect for what they do. 

But it's just funny how our society has changed, and I think it's probably due to social media. 
People have really taken an interest in what I do, even though it's not that big of a deal, it's 
just skincare. But it's great. I mean, it's good for my industry and I'm very proud of that. 

Lisa Bragg: 
Well, our skin is our calling card frequently, isn't it? It's the first thing people see. 

Candace Marino: 
For sure, it absolutely is. Instagram is such an amazing platform because it's given people 
like myself the opportunity to really brand themselves, and step into their light, and step 
into their expertise and share that with the world. So I'm very lucky, and very grateful, for 
the social media platform and how that's impacted our world. 

Lisa Bragg: 
You're known for your expertise, people follow your social feeds for that reason. But there 
are many, many people online who are not experts, who are putting out information on 
social media for likes, or followers. Or maybe they found a product that they do really 
believe in, but it's not based on knowledge or science. How do we protect ourselves from 
that? 

Candace Marino: 
Yeah, that's a great question. I always tell people, "Go to a professional." There's plenty of us 
on Instagram, and on the internet, that are putting out lots of information. So if you are 



  

 

 

 

 

   

  
 

going to go for skincare advice, go to a skincare professional's page, not somebody on 
TikTok that's using household items to do facial peels. Just like you wouldn't go to a 
mechanic and ask for medical advice, there's so many people out there that are putting out 
content, and that's fun and exciting, but I think everybody should take it with a grain of salt. 
And if you're looking for something that impacts your health and your skin, you want to go 
to a professional for that, you don't want to just listen to what some random person has 
found in their household, that they're using. It's really about finding people that have a 
knowledge base, you want to protect yourself. There's people out there that might just be 
saying, "Oh, I tried this and it's great." But that doesn't mean it's good for you, necessarily. 

So when it comes to skin, and health in general, it's always best to go to somebody that 
actually knows what they're talking about. I don't do TikTok, I can't deal with it. For me, it's 
annoying, because I feel like it's a bunch of teenagers putting out all of these instructional 
videos, and they've... What's the one that I recently saw? Pepto-Bismol mask, and then I've 
seen one where they're doing baking soda and lemon. And it's just things that, maybe one 
time it's not going to hurt you, but... I don't know. I'm not into that. So I always tell people, 
"If you're going online for skincare advice, follow a skincare professional, not just a random." 

Lisa Bragg: 
Yeah. I think we have a big challenge with that really, extremely unprofessional advice. But 
we also have a challenge with the product claims of some beauty products, because some 
of it isn't regulated. We're in Canada, or the US, or across North America, some regulations 
differ from country to country. Sometimes the product claims too, that's hard to decipher. 
What's your input? So obviously, go to a professional. 

Candace Marino: 
Yeah. Go to a professional. I would say the best thing, too, is to look at the content that 
somebody's putting out. Is it just them pushing random products? Or are they actually doing 
skincare treatments? Do they actually have a knowledge of how the skin functions and how 
ingredients and formulations impact them? So, I mean, you can find people online and kind 
of vet them, just by looking at what they're saying, and what they're doing, and who they 
treat, and if they have before and afters and things like that. So I think that that's the best 
way to do it. But a true professional will have a few different lines that they recommend, 
that they have seen the studies for, that they've used on themselves. And nine times out of 
10, you can get on a good product regime, with somebody that's a professional, and it's 
going to work for you. And if not, then they have other options to change it up for you. 

Lisa Bragg: 
And science is moving so fast in all of the products and all the learning that you would have 
to do. Because I'm sure there's new products coming at you every week, every month, for 
sure, that really have amazing claims and science to back it up. Tell us a little bit about that. 

Candace Marino: 
For sure. I mean, there's a ton of products, obviously, available on the market. But for me, 
personally, when it comes to result-oriented products, I'm using clinical brands and medical 



 

 

 

 
 

 

 

 

 

 

 
 

 

brands that have the studies and the white papers and the clinical trials. So they actually 
have the data that proves what their claims are. There's plenty of brands on the market, at 
the luxury retailers, that, they can have these claims, but they're not actual clinical studies. 
So they could have a small test group that say, "Oh, my skin looks softer and hydrated," but 
they're not doing punch biopsies and sampling the tissue to see if there's any reaction to 
the skin from the product. So for me, I work with brands that are more on the clinical side, 
that have the results. So when a new product comes out, I ask to see the study, I want to 
see the claim, I want to see before and afters, and I want to see why the product works. And 
I want to know about the formulation and the ingredients and all of that. 

But it is hard, with all of the things that we see everyday, through the media and through 
Instagram and all of that. I sometimes, even, I'll read a claim and I'll be like, "Oh my gosh, 
this product looks so amazing." And then I have to sit back and be like, "Wait, this brand 
spent their money on marketing and packaging. They didn't spend their money on science 
and formulation and results and studies." So even, sometimes, I kind of want to go down 
that path of wanting to believe in something. And then I have to remind myself, like, "Hm, 
this actually, probably, isn't legit." Is it bad or is it going to do something harmful to your 
skin? No, but it's not going to be the miracle that, most of the time, they're claiming it to be. 

Lisa Bragg: 
And it's so bad. I want so badly to fix that whatever, right? 

Candace Marino: 
Yeah. I always tell people, "When you are shopping for skincare, if you have a budget for 
skincare and you're spending 100, 150, $200 on a product, put that money into science, into 
a clinical brand, into one that has the studies." Otherwise, you're literally paying for 
marketing, you're paying for packaging. So the big cosmetic conglomerates, they're not 
giving you results, they're taking your money and that's about it. So I always tell people, "If 
you have the money, allocate that to something that comes with results. And you're going to 
get that through, either a medical practice, or an aesthetician." So always going with the 
professional grade brands, I think, is best suited if you have the budget to spend. 

Lisa Bragg: 
What are the old, tried and true... You mentioned the water that's boiling and helping you to 
open your pores with that. Is that something you still, once in a while, do where you steam 
the face? 

Candace Marino: 
No. I don't. I mean, there's really no reason for people to have to steam at home, honestly, 
unless you are doing an at-home facial. And if you are, I always tell people, "Don't really go 
digging around your face." The risk versus reward ratio isn't that great. I feel like you can do 
a lot more damage to your skin by self extracting, especially when people start using tools 
and whatnot. So you can do it. I mean, a little steam is fine, but you don't really need to. 
And honestly, when people overdo steam, it actually creates a lot more problems for them, 
because it will really dehydrate the skin. And for anybody that's dealing with maybe oily 



 

 

 
  

 
 

 

 

 

 

 

 

  

 

skin or acne, it will actually trigger more oil to produce. Because when you dehydrate the 
skin, it's going to want to protect itself, so then it's going to uptake the sebum regulation. So 
you're just going to start creating more, it's a vicious cycle. 

Skin is a lifestyle, consistency is key. I think it's important to remember that one facial, or 
one Botox session, or one microneedle, or one laser, that's not enough. You have to be 
doing things regularly. It's about what you put in your body, what you're doing on a daily 
basis for your skin, your normal routine, and then the treatments that you do consistently. 

Lisa Bragg: 
Thank you, Candace. Okay, one more thing. At Bold(h)er we always ask the same three 
questions, what's the boldest thing you've ever done? 

Candace Marino: 
Oh man, my whole life has been kind of bold, I think. I'm a spur-of-the-moment, 
spontaneous person, I think that that's what keeps me excited about my life. And I just put 
my faith in the universe and hope that things work out, and luckily they do. 

Lisa Bragg: 
When do you wish you were bolder? 

Candace Marino: 
Like I said, I don't really have a problem with that. If people do me wrong or disrespect me 
or say something that I don't like, I'm pretty straightforward and I call them out right then 
and there. I don't think I have a problem with that. 

Lisa Bragg: 
What would you say to your 12-year-old self? 

Candace Marino: 
Just be confident, just, always working towards the things that I want. I think I would just 
encourage myself to just have the confidence to do whatever I wanted to do. 

Lisa Bragg: 
You've been listening to Bold(h)er, brought to you by BMO for Women. Our guest today was 
Candace Marino, the LA Facialist. I'm Lisa Bragg. If you liked the show, please subscribe, 
share, and review. Thank you to our production team at MediaFace, including our producer, 
Sarah Senior. Thanks for listening. 
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